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Disclaimer &2 =7 HH

By attending this presentation and subsequent discussion, or by reading this presentation
material, you agree to be bound by the following limitations: FESMMAEHAPEREHINICE - FiFIE
RERMEE  BRBEERZLUNREIZAR

« This presentation and subsequent discussion were prepared by Fountain Set (Holdings) Limited
( "Fountain Set” ) for reference and general information purposes only. &R X fs K EGEHINIE
HeEHSSW(ER)BRAS( "&H . )RE - NESZEN—RESRE -

« This presentation and subsequent discussion do not constitute investment advice, solicitation,
recommendation, invitation or offer to enter into, any agreement to purchase or subscribe for
any securities, shares, debentures or structured products. A& 7R X F5 & M fE B9IHE A B AT 3%
B~ B EE - BUE - BT ANWEHEIES - BRE - SEE S mA N

« This presentation and subsequent discussion may contain certain forward-looking statements
with respect to the financial condition, results of operations and business of Fountain Set. These
forward-looking statements involve known and unknown risks and uncertainties which could
cause actual results, performance or events to differ materially from those expressed or implied
in such statements. ANE RN R KELINE O aE B2 B REHEBNAIE YL - EMSKR - &5
WHE KNS - FXERIEMRIRY R ERMMAFMINEMARERR - XEXRI A EERRIES
AR RIRKEHESXEFPEPREIIBERNASTEERESR -



Disclaimer s == RH

- Although the information contained in this presentation is obtained or compiled from
sources believed to be reliable, no representation or warranty is made. The validity, accuracy,
completeness, timeliness, or fairness of the information provided in this presentation and
subsequent discussion is not guaranteed and subject to change without notice. None of
Fountain Set, nor any of its holding companies, subsidiaries, joint ventures, controlling
persons or affiliates, or any of their representatives assume any responsibility to update any
forward-looking statements. Investors should conduct independent evaluations and exert
caution when investing in shares of Fountain Set.

«  REXEBERXBPEZNERZNIERIFRSARGIR - EAMCREAFRARIE - EHAR
IERNE RN TR AEETNIEPRENEREEN ~ &HB -~ B - KNS AF - AIBEREN - A5
7@ - BEHKEZERAS - F25 T:\’f':ﬁ ERIA R A TS BTN RIS A EIEE A
EMRARTRE - REZBERFZEHNMETIRIOHE - FEETS -
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Shareholding Structure of FSHL$& HH 3=\l ££ (A B # 4518

Shareholding Structure of FSHL
& SE L SR RS A4

Shareholding
(Note 1)
B ig = (x2)
Chinatex Corporation Limited
452,252,000
PEDLHEHABRAT
i Chinatex Corporation
L|m|tedé\ . e I{-I;J‘_a‘_fungldmgs/{.Emted 208,516,000
thE g EEHTA TR A E IEZ R BIR AT
36.92% ® Huafu Holdings Limited
A5 SZ AL INE
IR AIRAE Mr. C.F. HA
e 104,770,581
BB RE
UMr. C.F. HA
A
BRI Public Float
ARBSBE 459,488,379
# Public Float
AVINETi s
Total issued shares
- 1,225,026,960
E&1Tk

Note 1: Data updated as at 30 June 2020.
W 1: 7202076 /730400 - 5



1H2020 - Key Financials 1S # 2

(HK$ Mil) (B #&7T)

ot reene 2 (99,7

¢ =
v 38.0%

Loss before EBITDA 1 O 1 7
Income Tax 9 2 Bf#irIAE V57.1%
Expense :

e AT
RFTEBIEE g 108 0%

B S 15
Loss Attributable to - 1 5 al 2

B \ Owners of the Company ¥1183%
RKATHBEANGS ;R
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1H2020 - Key Financials 1S # 2

(HK$ Mil) (B #&7T)
LPS—- Basic
- ticents) = | 7
BIRER B
SHGEA) V 8 cents E(ll
EBITDA Margin (%) 4 8
ISbrE i |= DS .

PRI FEZER (%) V 2.2pp

S | oss for the - 1 6 : 4
H period
C) =H RIS ] ¥ 118.1% 7



1H2020 - Key Financials WS #} 2

(HK$ Mil)
(BR#ET)

Revenue &\ &

Gross Profit E&

GP Margin (%) EF/Z
EBITDA S 47 |H & PEEERI A
EBITDA Margin (%)

BRI IHEMER A AR
(Loss) Profit for the period
EHE(Tm) &

(Loss) Profit attributable to owners of the
Company
RNTHEBABGE(GR)&8BA)
LPS- Basic (HK cents)
BREARSTHR(CE)

1H20

2,099.7
213.6

10.2%
101.7

4.8%

(16.4)

1H19

3,388.4
416.9

12.3%
236.8

7.0%

90.6

82.7

6.8

Changes

EL|

v 38.0%
¥V 48.8%

v 21pp
V 57.1%

¥V 22pp
V 118.1%

v

\ 4
8 cents

il

118.3%



1H2020 Results — Key Financials 1451} 2

(HK$ Mil)
(BF3#7T)

Non-Current Assets IER LR~
Current Assets R~

Current Liabilities Rz &

Net Current Assets o &= /%1E
Non-Current Liabilities JE57 172 &

Net Assets Z /218

NAV / share (HK$) &&= 4%1E (E1)

Equity attributable to owners of the Company
KB AN SN

Bank Balances & Cash (bank deposits inclusive;
excluded restricted bank deposits)

RITERAIE (BRRTEFHASRZREIRTER)

Capital Expenditure
RAFX

At 30 Jun, 2020
F2020%F6H30H

1,777.0
3,262.2
1,297,7
1,964.5
309.0
34325

2.8

3,270.3

1,122.2

48.3

At 31 Dec, 2019
T2019%12H31H

1,835.8
3,461.1
1,331.6
2,1294
380.2
3,585.1

29

3,419.5

9374

43.3
(IH19)

Changes
ELy)|
V 3.2%
V¥ 57%
V¥ 2.6%
VY 77%
V18.7%
¥V 43%
HK$

V01

B
N

/

V 4.4%

A19.7%

A11.5%

9



Financial Information M3 {EE

(HK$ Mil) (B &)

Financial Ratios =
01 Jhviten s B 2 6
errm - .
Y10

= Net Debt/ EBITDA

< 2 Ratio (annualised)
2 _ 5 RIS/ BT IH BB
AR EZR (1)

1.

Current Ratio

= K
RIS Bank Balances & Cash

(bank deposits inclusive;
excluded restricted bank
v 16, 2o
A wnmsmmad L22.2
Net Debt to 4 4. 9I0p o ]

| (DR TED A 1070
Equity Ratio : RIS REIRTED) 19.7%
B RIS L a 10



Financial Information M3 {EE
Turnover Period
A

94 A 5days (H)
D Inventory (days)
52 (H)

9 1 A22 days (H

Trade and Bills Receivable (days)
=X MEBENWRIE (H)

02

—

i<
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Financial Information & E &

At 30 Jun, 2020 At 31 Dec, 2019 Changes
T2020%6H30H | T2019F12H31H TN

Bank Borrowings fR{Tf& 5% (HK$ Mil) (B75#7T)
Total Bank Borrowings 2R1T{& 51 | 603.5 | 2224 | A714%
Net Debt /#{&#% | (528.2) | (723.0) | A73.1%

Financial Ratios M5

Net Debt/ EBITDA Ratio (annualised) (2.6) (1.6) v10
AR5/ BHITIH R HMEBFER (F(b)
Current Ratio RzhtE= 2.5 2.6 Vo1

Total liabilities/Equity attributable to
owners of the Company 0.5 0.5 N/A

AREE/ A TREANSNE

Turnover Period B8
Inventory (days) =53 (H) | 94 | 89 (1H19) | A 5 days H

Trade and Bills Receivable (days)
=EREENMITFIE (B)

91 69 (1H19) A 22 days H

12



Cost Analysis (Y-0-Y) BAD 1
(HK$ Mil) (B5#&7T)

Distribution & 5 2 9
m Selling Expenses 0
. 00 /HLRHEEEH 2.5% of Revenue v 27.0%

HEWEH2.5%

Admin. Expenses 1 7 3 O

/=Tl R
TEEER 8.2% of Revenue ¥ 20.5%
H=\%i8.2%

Finance Costs 1 O 8
REE AN "

0.5% of Revenue
H= W Z10.5% 13

V 44.5%




Cost Analysis (Y-0-Y) BAD 1

For the period ended #; £ 5| HH7 IEHAE]

Changes
1H20 1H19 /—r‘l-\_%
~1
HK$ Mil % of Revenue HK$ Mil % of Revenue o Pp
ST | AEUALR | gt | SEUEHSb= ’
Revenue E /& 2,099.7 100% 3,388.4 100% V¥ 38.0 NA
Gross Profit EF| 213.6 10.2% 416.9 12.3% Vv 4838 v2l
Distribution &
SeIIing Expenses 52.9 2.5% 72.5 2.1% vV 270 A0A4
DHNEERM
Admin. Expenses o o
SRR 173.0 8.2% 217.7 6.4% V¥ 205 A18
Finance Costs o o
S 10.8 0.5% 19.5 0.6% V 445 V01
Mn D3
EBITDA
9 9 v 571 V22
BRI IB KB RITRDE 1017 8% 2368 0%

14



Revenue by Business Segments

=\ 5 _ i S
=\ Zn — 1 WISF 3L
(HK$ Mil) (B &)

Production & Sales of
GarmentsilliE 5 fH E R 1K 248 1
[ |
\ 4

11.8%

(12.6%) Y 41.7%
Production & Sales of
Garments
il 3 B2 B B Rl 1X
1,851.0
88.2% A
(87.4%) Vv 37.5%
. Production & Sales of '
o e 2 v, Dyed Fabrics & Yarns
i RS E B B e RIEEBHRLY 15

GREEN =1H2020 figure (PURPLE) =1H2019 figure



Revenue by Geographical Segments

(Billing addresses of customers)

SWIER — i35S (= P IR R )

A Europe 099
WM 10.5%)

Taiwan 84%
YV 8% (110%)

Hong Kong v
=)
A Mainland China
13.3%
b [ K P (18.3%)
30.4%
(24.0%)
' Other countries or
Y Amietyr‘lqca regions
3.8% 2 it B 5 51 40
(6.9%) 22.4%
(14.4%)
v Korea o
i (71'3?%) SriLlanka 13.3%
' HB=+& (124%)
16

BLUE =1H2020 figure  (BROWN) =1H2019 figure



Revenue & Profit Margins

=\ & & &

Y-O-Y H-O-H

= 175.9 178.3
| [ =
E 9,000 166.8 | 1800 B 6.000 Revenue & /&l . 150
S 8,000 69F14 7.51 | —o #5500 | _ R
= 7,000 * ’ : 1 150.0 | 5000 &—Profit &7 4 120
& 6,606 - 1066 "
=1 6,000 | @ & 450
w2 11200 = =500 i
= 5,000 r o ™ =
s 1 90.0 IRH o 3,500 e
> 4,000 r Y = 23000 =
T 3,000 r 1 600 = 22500 =
o ' »w 2 o
2 2,000 - X 2000 <
g 1.000 1300 & 1,500 T
e i E 1,000 =
0 00 9 500 £
vear FY17 FY18 FY19 & 0 | | | | | | (30)
Revenue & \W%R —o—Profit & Year 1H17 2H17 1H18 2H18 1H19 2H19 1H20
II\\/lAargi.n ngrl\\/liewP— Gf_P I\l\:argin,(EHBlT% 10 Years FY Revenue and Profit/Loss
argin and Net Profit Margin (H-o- N N i || & TS — 4o
LA - BRI - BB IE R R AT R L 10T MEFEE SR ET/SH
RABFR (REBFFLER) = 10000 [ 9167 4 1000
% ' @ Profit/(Loss) for the year attributable to 4 900
@il GP Margin l—'i 9,000 - Owners of the Company AASAAA 4 800
13% + 12.1%  12.3% EA= fm 8000 | 7,594 SRR R) 7,511 1 700
0 11.7% 10.7% & 6,943 6,891 ¢ oe g 6,914 6606 600 IR
9.9% 9.8 10.2% 5 7000 fg 149 T 6,329 " 500 H0
—emnEEITDA *E_E 6,000 | R 4400 |
8% 65% 0% oy Margin B = 5000 | ] 288 |‘E
58%  6.0% : =7 H7IB R 5 C o000 | 0 S
s 4.8% IR T . | 157 161,10 &
L 3000 | 91 91 100 r128 141 X
s Nett Profit 2 7 1 (100) T
220  %8% 29%  27% .4y i 3
3% r <57 1.8% 47 Margin 42 £ 2000 ¢ 1 (200)
F= o | 1 (300)
1,000 324 1 (400)
1 1 1 1 1 1 '0.8"6 O L L L L 1 1 1 1 L (500)
oo | 17 2HI7 1H18 2HI8  1H19  2H19 120 Year Year  Ey10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 .
205 L



Trade & Bills Receivables &

Trade & Bills Receivables Turnover Period
S REENWAINMEE N EERMNUWFIEEE (RFEELR)

1,500

=
o
o
o

HK$ Mil BT

Year

500

Y-O-Y
1,262 1,237
1,209 1130
70
67 b
60 62
FY1l6 FY17 FY18 FY19

90

-4 80

70

60

50

(8) sheq

Trade and Bills Receivables &2 & Z g Ry UL 3R IR

=@=Trade and Bills Receivables Turnover Period &2 K Z= & £ W 510 B 4 2

Trade & Bills Receivables
=\ K ZE 4N UZ R IN

At 30 June 2020 At 31 December 2019 Changes
R6H30H 2020 112831H 2019 g
HK$' 000 F#&JT HK$' 000 Fi#&JT
Within 1 months —fERA 522,192 667,466 V 21.8%
1 to 2 months —EmES 276,518 322,236 V14.2%
2 to 3 months WE={EH 137,513 93,737 A46.7%
Over 3 months BB=(EH 135,862 61,093 A 122.4%

18



Inventory and Inventory Turnover Period (Y-o-Y) & Total Bank

Borrowings and Net Debt to Equity Ratio (Y-0-Y)
FRAFRA%RE (RELER) RRTEZBERBAGNEEER (RFHLR)

Inventory and Inventory Turnover Period (Y-0-Y)
FRRFLEARH (RFIER)

2,000 - 150 Days
(H)
1,500 1,410 1,402 1,450 1256 Invintory
e 296 1 199 7
111,000
3 92 13
4 1 90 | cmgums Inventory H
2 o | 81 79 Twme|  Total Bank Borrowings and
P e Net Debt to Equity Ratio (Y-0-Y)
e 4= (S e AN e A
0 ‘ ‘ ‘ 60| RITERRERFAGNGELEER (REFIEKR)
Year FY16 FY17 FY18 FY19 L 000 o
. oo i
’ -6.40% . -5.30% 5;
900 | | 50
L 4 -10% | Bank
800 I 668 . Borrowings
2 700 | 511057 “15% RS
b 4 -20% &
Iny 600 r | ey
|.|:|] - 0
— 200 r 1 .30 | ==@=Net Debt to
2 400 L Equity
¢ 1 -35% Ratio B
T 300 ¢ 290 | _a0% EETS
200 - 4 -45%
100 | ‘ ‘ -50%
FY16 FY17 FY18 FY19
Year

19



Business Review /55 [0][m

Factors affecting 1H2020 Results #2020 L+ FMHFERE

COVID-19 Pandemic Lock down cities led to New markets in Europe
B R R R 1B tempory suspension of our and Japan
production sites EHitim S204 WM & H A 117
7] R EHE L

Continuous tighten credit Lock down & closure of
control and inventory businesses led to delay in AR

eIt/ B MAsIEE control B SEty X R | STPIRREMESS SEFRIER

[=JUAR

EEEE

Cotton/ yarn price
stablized




Business Review /55 [0][m

What we have done and will continue to do B 187544 £:5C i

“Sophistication,
Integration of quality, uniqueness”
production, supply fabric mills strategic
and sales positioning

Technology
automation and
Machinery upgrade

" e — A B, ERE ) SRS
RS (L ~

Fountain Set Cost reduction and IIPI\Q (Tgtal
College and R&D control roduction

S e g Management)
=R MR R B {EE B S F0 2 S REEERED




Business Review /55 [0][m

Business
Collaboration

RV

Clients in
Topblo end- China and
VSt Japan
10K thE B
S = HAREF

2020/21 Sales Drive
2020/21#HEE =

22



Business Review /55 [0][m

Business Outlook W/ZFEai=

Strongly committed to maintaining sales with existing quality
customers (mainly top 20) as well as growing new customers

MR DB NRER (EZ2R/20KEFR ) UEAMBKAOHES
MHRTTHE

Enhance product R&D
= MR

IT-driven smart production upgrade

\ B CESCEEBRTR

Maintain a prudent and pragmatic approach
RIFSFSSEFENSE

23



‘, 2018 } 2019
— Y A AN -

Fabric Dyeing p—
(million Ibs./month) 27.5

et (ERE/ B)

Yarn Dyeing

(million Ibs./month)
2 (BERE/B)

Fabric Printing
(million Ibs./month)

ENTE® @R/ A)




—® OVERVIEW OF PRODUCTION
CAPABILITIES 4= 5= 8E 347

Total
million
Jiangyin Fuhui  Shatin Lake Side  Yancheng Fuhui ~ Ocean Lanka Ibs.{ﬁmonth
TISiEE RS BYIEE BHEE T
Knitting 23 6.0 4.5 0.9 1.8 13.2
Dyeing 3 13.0 7.5 4.5 2.5 27.5
Finishing/a2 22.0 16.0 9.5 3.3 50.8

Printing ENTE ) 3.0 - 0.6 3.6




Market Distribution
Eb7ikakinl

Geographic Locations

% of Sales in 2019

Category Major End Buyers
of End-buyers o 2019FFE WS _
’ HELR FEREEIX
RARKAMEERS X WA &tk
Walmart
U.S.A. Export Polo Ralph Lauren
1. = SRy 63% Kohl’s
Abercrombie & Fitch
Marks & Spencer (E )
2. Eu'rg“?e Export 2% George ( %H )
M ShEH )
Fred Perry ( f£E )
Japan Export
3, e o 10% UNIQLO
Mainland China | Domestic .
41 mEAR P 25% UL
=it 100% -

26



® Our Global Presence £ Bk ™
-

London .

.................. Tokyo

Shonghai

fiingby

A\ Hong Kong
Colombe

Ho Chi Minh City

Jokarin '

Q@ HEaDQuATERS

8D mhiaae siitniee et
‘? PRODUCTION S1T=3

O TRADING OFFICES

27



SUPPLY CHAIN INTEGRATION
VAL

KNITTING

Knits raw yarn
into greige fabrics

YARN-DYEING I
Dyes raw yarn into

T T re——
-

specified color VS — ‘ &H4m
e NS e e YARN- PIECE-DYED IS AE 48 D B IR 7 1
NE i .
NeLimiEEa e DYED FABRICS & H— AR
FABRICS PRINTED FABRICS
KNITTING = =E2 BHKENTER . T
Knits yarn into 1 ’,l':': % .-.:_A;{r' PIECE'DYING
striped fabrics for . i o Dyes greige fabrics
further treatment ‘3? b into specified color
£H4R e
HEOREREETR FINISHED FABRICS BT RAIE R
PR 2
ern,
FINISHING (4575 PRINTING
Final treatment | .f * R =TT
=2 | (En dyed fabrics
P ETE e N7E
e F 1742 A
Sialgl e e GARMENTS F et LE L
==

=



Established Customer Relationships & Diversified
Global Brand Relationships

EBUNEFRRMEMZTIEHZIXEMMR R

= Strong business relationships with a broad range of
internationally renowned brands

« SRZEGRBZMEZEL FRERNWSRZ

= The aggregate revenue attributable to the Group’s five largest
customers was less than 30% of the total revenue in FY2019

« REAT2019FZ25KREFPHEEWRENT 30%

= Aggregate purchase attribute to the Group’s five largest
suppliers was less than 30% of total purchase in FY2019

 REATFT2019F 25 KEEBHHEEXREZ2EDF 30%

29
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Textiles & Apparel
Industry Updates

hin S Ra=1T W BN 7ZS



Textiles & Apparel Industry Outlook

- Cotton and Cotton Yarn
HOBIRETIRE - 18t RiEL

World Balance Sheet

million 480 Ib. bales 2020/21
2019/20 Jul Aug
Beg. Stocks 80.2 100.9 100.6
Production 123.0 116.2 117.5
Mill-Use 102.4 114.3 113.1
Ending Stocks 100.6 102.8 104.9
Stocks/Use 98.2% 89.9% 92.8%

(Source: Cotton Incorporated — Monthly Economic Letter (Aug 2020)) 33



Textiles & Apparel Industry Outlook

- Cotton (CT, NYBOT)
43 R AR AT W B EE — #87E (CT,NYBOT)

One Year of Daily A Index and NY Nearby Prices

100 cents/lb
— A [ Ndex
=—=NY Nearby

90

80

70 W

60

50

N S N - T N K

o

(Source: Cotton Incorporated — Monthly Economic Letter (Aug 2020))



Textiles & Apparel Industry Outlook

- World Cotton Balance Sheet
OB IRETWREEE - tH RIGTEHER,

World Balance Sheet

million 480 Ib. bales 201617 201718 2018/M19 2019/20 2020/21 2020721
July August
Beginning Stocks 90.2 80.2 80.9 80.2 100.9 100.6
Production 106.7 124.0 118.7 123.0 116.2 117.5
Supply 196.8 204.2 1996 203.2 217.2 218.1
Mill-Use 116.2 122.7 120.2 102.4 114.3 113.1
Ending Stocks 80.2 80.9 80.2 100.6 102.8 104.9
Stocks/Use Ratio 69.1% 65.9% 66.8% 98.2% 89.9% 92.8%

(Source: Cotton Incorporated — Monthly Economic Letter (Aug 2020)) 35



Cotlook A Index of cotton prices

Cotlook A 18TE1& (B R

100

80

60 \/_’

40

20

Jan Feb Mar Apr May Jun July

2019
e=?)(020

2019 8235 81.15 8381 87.25 80.14 7/.65 75.54
2020 7785 76.65 70.4 59.15 66.75 65.45 68.85

(Source: National Cotton Council of America - Monthly Prices)

36
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